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Robinsons Retail 2Q 2014 Net Income Attributable to Parent Company Jumps 45.5% 

Financial Highlights: 

(In P million) For the Second Quarter ended 

June 30 

For the First Half ended  

June 30 

  2014 2013 % change  2014 2013 % change 

Net Sales 19,553 16,303 19.9 36,979 31,317 18.1 

Gross Profit 4,225 3,473 21.7 7,890 6,546 20.5 

Operating Income 1,101 955 15.3 1,859 1,613 15.3 

Net Income  909 644 41.0 1,551 1,272 21.9 

Net Income attributable 
to equity holders of the 

Parent company 

 
806 

 
554 

 
45.5 

 
1,368 

 
1,086 

 
26.0 

Core Net Earnings 766 636 20.4 1,296 1,098 18.0 

EBITDA 1,403 1,196 17.3 2,446 2,084 17.4 

       

Earnings per share (P)* 0.59 1.33  1.00 2.62  

*Based on net income attributable to equity holders of the Parent company. Shares outstanding used in the 

calculation is 415m in 2013 versus 1,366m in 2014. 

Robinsons Retail Holdings, Inc.’s net income attributable to equity holders of the parent 

company jumped 45.5% for the second quarter ending June 2014 to P806 million on the back of 

the 19.9%  growth in net sales, higher interest income and equitized net earnings. This brings 

total net income attributable to equity holders of the parent company for the first half of 2014 to 

P1.37 billion, or an increase of 26.0%, boosted by the 15.3% growth in operating profit and the 

five-fold increase in interest income to P235 million arising from the high cash balances for the 

period. 

Core net earnings(net income excluding interest income, equitized net earnings from the 

40% stake in Robinsons Bank and unrealized forex gains/losses), on the other hand, expanded by 

20.4% to P766 million in the second quarter of this year from P636 million last year. For the first 

half of 2014, core net earnings grew by 18.0% to P1.30 billion from P1.10 billion last year. 

Consolidated net sales for the second quarter of this year increased 19.9% from P16.30 

billion to P19.55 billion, arising from the sales contribution of new stores as well as the robust 

same store sales growth (SSSG) of 3.9%. The healthy SSSG for the period was attributed to the 

continued strong SSSG of Robinsons Supermarket at3.8%, the resilient SSSG of Robinsons 

Department Store at 3.3%, DIY at 5.0%, drug stores at 4.5% and the Specialty Stores segment’s 

10.5% driven by the sterling SSSG performance of Daiso Japan at 26%, Toys “R” Us at 22% and 

Robinsons Appliances’ 11%, which compensated for the negative SSSG of the international 

fashion apparel brands. The convenience store business continued to register weak SSSG in the 




