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MACROECONOMIC CONDITIONS

GDP 

Growth

(9.5%)

Unemployment 

Rate

10.3%

OFW 

Remittances

(0.8%)
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2020 2021
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Normal 

OPERATING ENVIRONMENT DURING THE PANDEMIC

ECQ MECQ GCQ MECQ GCQ MECQECQ

8pm–5am 10pm-5am 12am-4am

(Oct-Nov)

6pm

–5am

8pm–5am

8pm

–5am

Business Operations:

Curfew Hours:

(For most

Metro Manila 
Cities)

Supermarkets

Department stores

DIY stores

Convenience stores

Drugstores

Specialty stores

8pm

–5am

10pm

–5am

(Sep)

12am-3am

(Dec-Feb)
10pm

-5am

(Mar15-28)
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FINANCIAL RESULTS

₱151.1 billion

Net Sales

Blended SSSG

(8.9%)

₱3,217 million

Net Income att. to the parent company

(7.3%) vs 2019

+3.4% in 2019

(17.9%) vs 2019

FY 2020 1Q2021

₱35.6 billion

Net Sales

Blended SSSG

(16.1%)

₱945 million

Net Income att. to the parent company

(11.1%) vs 1Q2020

+6.9% in 1Q2020

+2.4% vs 1Q2020
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STORE NETWORK: 1Q2021

2,146 
plus 2,051 TGP 

branches

Stores

SUPERMARKET
Mainstream:

DEPARTMENT STORE

Minimart: Premium: Specialty Grocery:

268
Stores

DIY

49
Stores

225
Stores

CONVENIENCE STORE

463
Stores

838
Stores

DRUGSTORE

2,051
TGP

Owned: Franchised:

SPECIALTY

303
Stores

Appliances: Toys: Mass 
Merchandise:

Beauty:

*As of May 2021, all of our fashion stores are now closed

Pets: Fashion*:
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ECONOMIC 
VALUE 
GENERATED 
AND 
DISTRIBUTED
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1,057 SKUs of Generic Medicine

Empowering 539 
franchisees of TGP 
and Ministop
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Scan this QR 

code to read or 

download the 

report.
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WE ENSURED THE HEALTH AND SAFETY 
OF OUR EMPLOYEES THROUGH 
STRINGENT SANITATION AND 
DISINFECTION OF SITES.
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PROTECTING OUR PEOPLE
COVID CARE and COVID PROTECT
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RRHI 
recognized 
by Forbes as 
one of the 
World’s Best 
Employers 
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• Engages close to 600 small-hold 

farmers

• Encourages farmers to adapt 

sustainable farming practices

Creating opportunities for shared 
growth with SMEs
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We showed support to 

medical frontliners and 

communities through 

donations.



OUR STRATEGIC PLAYS



E-COMMERCE SALES 
EXPONENTIAL GROWTH

2020 

Growth 
vs. 2019

3x

1Q2021 

Growth
vs. 1Q2020

7x
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BRIDGING GAPS THRU TECHNOLOGY

VIRTUAL 
MALL

ASSET-LIGHT 
MODEL

REWARDS 
PROGRAM

GOROBINSONS: Robinsons Retail’s Group-Wide E-commerce Site

WEBSITE AND 
MOBILE APP
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BRIDGING GAPS THRU TECHNOLOGY
OWN WEBSITES 3RD PARTY PLATFORMS

CALL & COLLECT/DELIVERY SERVICES

southstardrug.com.ph robinsonsappliances.com.ph

rosepharmacy.com saversappliances.com.ph
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Go Rewards: Building 
Customer Loyalty 
and Value

• targeted engagement for 

customers through 

customized products and 

services offerings
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ACQUISITION OF ROSE PHARMACY
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INCREASING SHAREHOLDER VALUE

Extension of the 
Share Buyback 
Program for an 

Additional 

₱2.0 billion

Declaration of 
Cash Dividend

₱0.83 / share (regular) 

₱1.00/share (special)

01

02
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BOARD 
DIVERSITY

Aligned with global best 
practices, we have four 
independent directors 
out of nine in the Board.

Cirilo P. Noel



For more information visit our corporate website 

www.robinsonsretailholdings.com.ph

or scan the QR-Code on the right.

PHONE NUMBERS

+63 (2) 8635-0751 to 64

EMAIL

info-RRH@robinsonsretail.com.ph

mailto:info-RRH@robinsonsretail.com.ph


THANK YOU.


